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Q.1 (A) Give a list of the functions of marketing and explain any four functions 6
OR
Explain the difference between selling and marketing

Q.1(B) Mention the four ‘P’s of marketing mix and discuss any one out of 4
them.
OR
Briefly explain the importance of marketing

Q.1(C) Discuss briefly marketing concept 4
OR
Discuss any four factors affecting market demand

Q.2 (A) Discuss important decisions regarding branding strategy 6
OR
Explain difference between advertising and publicity

Q.2(B) Explain objective of pvicing 4
OR
State advantages of Advertising to customers

Q.2 (0O Discuss media of Advertising 4
OR
Explain cost oriented pricing

Q.3 (A) Discuss briefly economic factors affecting consumer behaviour 6
OR
Mention the process of buying decision. Discuss the steps of post
purchase behaviour

Q.3 (B) Explain psychological factors affecting consumer behaviour 4
OR
Explain briefly market targeting

Q.3 (0 Discuss briefly demographic bases of market segmentation 4
OR

Discuss geographic bases of market segmentation
Q4 (A) What is marketing research ? Explain the objectives of marketing 6
research.
OR
Explain the stages of the process of marketing research
Q.4 (B) Mention any four differences between market research and marketing -
research
OR
Give note on the rights of respondents



Q.4 (O) Discuss the ethical issues in market research 4

OR
Discuss any four limitations of marketing research

Q.5 Answer the following questions in short (Any seven) 14
(1) What is marketing mix ?
(2) Give meaning of latent demand
(3) What is marketing ?
(4) Mention three advantages of branding
(5) State four factors affecting pricing
(6) What is advertising media ?
(7) What is consumer behaviour ?
(8) What is market segmentation ?
(9) Mention any two limitations of market segmentation
(10) Mention two advantages of marketing research
(11)Mention three limitation of advertising
(12) What is assembling ?



