U0V 0 0
GB-022003 Seat No.

B. Com. (Sem. II) Examination
March / April - 2019

BCOMC203 : Fundamentals of Marketing
Management

Time : 3 Hours] [Total Marks : 70

JAAL = wuell oyl vis uadHAL YU oLl sAld 9.

1 (@ wilo »ed g 7 WS Hewadl b 5. 6
v ql
W3Eold sidas dnendl.
(b) xR - 4

1) SRR HidL
() ®RAS Hidl

v ql
AHIgasl WSl [eua--dl Al 5.
© ol2AUIdLAL el A sdl AR d AR YR AHAAL 4
v ql
W3EolL gesi-l gsui Al s, 4
2 (@) [Bud HalRed 2 sdl 2ldRs wReoisdl 2l . 6
v ql
Al 2 weldl Geall-l Al 5.
(b) B 2ed g 7 Bud Malkeidl Geall duedl. 4
v ql
oll[=30L YUl 25Ul AHAAL
© xRl : sdsidasl Brasl. 4
v ql

Mol usiRl Gelswl Aldd 2sui Aundl,
GB-022003 | 1 [ Contd...



3 (@ ALS AdYst A sl AHUS uRetol Anendl. 6
v ql
o1 (Aot el oeudl de Mstd duendl.
(b) As adgsl vera-dl Al . 4
v ql
AHAAl ¢ el udldl ades.
© o (el HAdaMs Rl y1eAdl. 4
v ql

ALSS RS+l daRl 2sMl dudl.

4 (@ o2 Bl AWy ved g 7 dd Hetd aHAdl 6
v ql
A 2l Asefil ARisdidl usdl axeal.
(b)  olABUL AL asssi-ll 2al . 4
v ql
ulogsel Asul Akiscidl wadidl 22l 530,
© oo AUl Halsivi-l a3l 5. 4
v ql

AHAAL © U AR SR

5  wudal [Asedl U4 Aoy [sey vde 53 A wail gqlel 2udl 14

(1) uiol daupl Hlel WAl 4R Geulest qdidl wReuM Galest a2
Hedl ¢dsiS adl 8.

A) dum B) €l
(C) n8Ud D) dRiaxl
@) 3o wkisiRs Qs s doLssl 9.
Q) A B) AR
©€) u D)

GB-022003 ] 2 [ Contd...



(3)  MBRad sidan R gl
8.
A) HRAA B)
©€) AR D)
@ w3ka
A) diol B)
©€) w=y D)
®)

Q) Blau siear B)

(C) s-ds »A ¥la D)
6) Ass-l v Gamd L M2 M-l
8.
(A) duwl B)
©) wkls D)
(N USRa- Yy dcdl 8
A) B)
©) AR D)
8) ™Malg MHs-u yasl
(A A B)
C) .l D)
Q) AR A5+l S0 1ML Adl $$IA
8.
@) Al ®)
(C) gsteuou~i D)

(10)
ARusly Hey,
A) el B)
(C) AL D)

GB-022003 ] 3

o yd-l w3Rud ay 28

el

sdelle

QUL AU UL Aely YR 8.

gsl

s el AR

Al Mo UHIRL MUl AMIA wax HIReL Y3 w6,

Wl HIgR
CETREEE R R

ML 219

NS

TP

28l

iy

£

4R

381 S8y

YKl

aietenstl

v2d dq ¥ Adl-l gl FReedl A3 W ag

EX
TP
[ Contd...



(11) %el el Ass M2 s ¥ axd-ll %€l %el Bud aya sl

219 d-l wAAR BHd dedlld sl 2 O,

(A) Geules B) Rds

(C) wss D) Gu-l &
(12) 2ns8ud 2 Ha -l QAL sUL €.

A) Awfss B) wl

©) @< i D) s uel s
(13) AU -8, HIHL 8.

A) WAL B) 2«

©) R D) GBu-l &3s
(14) oondld AWaAHL yal dsoudal €.

A a B) .l

©) AR DO v

ENGLISH VERSION

Instruction : Figures to the right indicate marks.

1 (@) What is marketing ? Discuss importance of marketing. 6
OR
Discuss functions of marketing.
(b) Explain : 4
@ No Demand.
@) Overfull Demand.
OR
Discuss social concepts of marketing.
(©0 Explain any four factors affecting market demand. 4
OR

Discuss briefly the elements of marketing.
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2 (a)

(b)

©

(b)

©

(b)

©

Discuss internal factors affecting pricing decision.
OR

Explain meaning and objectives of advertisement.

What is price ? Explain various pricing objectives.
OR

Explain briefly the branding strategy.

Explain : Competition oriented pricing.
OR

Describe types of branding with illustration.

Explain social factors affecting consumer behaviour.

OR
Explain meaning and importance of market
segmentation.
Discuss importance of consumer behaviour.
OR

Describe : Post-purchase behaviour.

Discuss psychographic bases of market segmentation.

OR

Discuss in short characteristics of consumer behaviour.

What is marketing research ? Describe its importance.

OR

Explain ethical issues for researcher of research agency.

Explain the process of marketing research.
OR

Explain ethical issues for sponsor.

Discuss limitations of marketing research.
OR

Explain : The rights of respondents.

6
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5 Answer the following questions by selecting proper

alternatives from the given alternatives :

ey

)

3)

4)

()

©6)

()
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With the advent of mass production in anticipation of
demand, competition of between firms has

also become more intense.

(A) Selling (B) Purchasing

(C) Advertising D) Quality

There are stages of historical development of
marketing.

(A) Three B) Four

(C) Five O) Six

The scope of marketing is broad, so the requirement of

capital is high.

(A) Indian (B) Foreign

(C) Fixed (D) Working
Marketing is related with term objectives.
(A) Long (B) Short

(C) Medium (D) None of above

says marketing is the delivery of a standard

of living to the society.

(A) Philip Kotler (B) Paul Mazur

(C) Cundiff and Still (D) Mayanard and Beckman

is required to create the consumer demand.

(A) Selling (B) Advertisement
(C) Publicity (D) Motivation
Mainly there are elements of marketing
(A Two (B) Three

(C) Four (D) Five



(8) There are elements of promotion mix.

(A) Five B) Two
(C) Three (D) Four
9) Fluctuations in demand causes by business cycles are
called fluctuations.
(A) Cyclical (B) Seasonal
(C) Short term (D) Long term
(10) The term is called money value received

against exchange of goods and services.
(A) Purchasing (B) Price
(C) Selling (D) Motivation

(11) Different prices are charged to different types of customers
although the product is same, is called types

of price discrimination.

(A) Producer (B) Dastributor

(C) Customer (D) All the above
(12) Advertising is an art of salesmanship.

(A) Collective (B) True

(C) Impersonal (D) Non of above
(13) are the audio-visual advertising media.

(A) Radio B T. V.

(C) Cinema (D) All the above
(14) There are parties in marketing research.

(A Two (B) Three

(C) Four (D) Five
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