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Discuss the social factors/aspects affecting the 6
consumer’s behaviour.

OR

Explain the meanings of Institutional Consumer
Behaviour and Government Consumer Behaviour.
Explain the concept of Market Segmentation. 4
State its importance in Modern Times.

OR

Explain clearly the concept of Marketing.
Explain the Product concept and the production 4
concept relating to Marketing.

OR

Discuss the psychological aspects affecting the
Consumer behaviour.

Describe the pre-requisites/pre-requirements to 6
successfully introduce a new product into the market.
OR

Explain the meaning of product. Discuss its
marketing characteristics.
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Explain the concept of Product Life Cycle.
State the characteristics of the introduction stage
of product life cycle.

OR

Discuss the characteristics of maturity stage of
product life cycle. Which strategy is formed by the
company in the maturity stage ?

Write a note on : Product Positioning.

OR

Explain the importance and limitations of Product
Research.

Explain the concept of Promotion. Discuss personal

selling, publicity and sales promotion as the components

of promotion.
OR

Discuss the types of Marketing channels.
Write a note on : Promotion Mix.

OR

Explain the meaning and importance of Distribution
channel.

Write a note on : Distribution Channel and Channel
Members Relations.

OR

State the present situation in context of Direct
Distribution Management in India.

State the meaning of Advertising campaign.
How can the advertising effectiveness be evaluated ?

OR

Write a note on : Advertising Budget and its methods.

How is the recruitment planning done for a sales
person ?

OR

6

4
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(b) Write a note on : Sales Person's Training and
Supervision of Sales Person.

(¢) Explain in brief the marketing strategy relating 4
to New Products and Old Products.

OR

(c) State the various methods of compensating the

Sales person.

5 Choose the correct option (MCQ) : (any seven) 14

(1) The psychological factor/s relating to product
purchasing are linked with any one option given below.
(A) Motivation
(B) Perception
(C) Beliefs and Attitudes
(D) All of the above given options

(2) The consumer behaviour is influenced by below
given one option :
(A) Psychological Factors
(B) Social Factors
(C) Cultural Factors
(D) All of the above given options

(3) In the decline stage of product life cycle, the following
characteristic/s is experienced.
(A) Reduction in the popularity of the product
(B) Reduction in the sales of the product
(C) (A) and (B)
(D) None of the above given options

(4) The following given one option, is associated with
sources of product research.
(A) Magazine, T.V.
(B) Customers, Books and Magazines
(C) (A) and (B)
(D) None of the above given options
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(5) Production concept, product concept, selling concept,
social marketing concept are concepts of
(A) Selling (B) Distribution
(C) Marketing (D) Production

(6) The following given one option is a limitation/s of
product research.
(A) It is an expensive process
(B) It does not study all the aspects of product
(C) (A) and (B)
(D) None of the above given options

(7) Single intermediary channel, non-intermediary channel,
channel bearing two intermediaries are the types of

(A) Retail Trade
(B) Wholesale Trade
(C) Marketing channel
(D) None of the above given options
(8) Advertising, personal selling, publicity, sales promotion
etc. are the components of
(A) Price
(B) Promotion
(C) (A) and (B)

(D) None of the above given options.

GF-026009] 7 [ 100 ]



